GIRL SCOUTS OF MICHIGAN SHORE TO SHORE
POSITION POSTING
__________________________________________________________________________________________
Title: Marketing and Communications (MarCom) Manager
Reports to: Director of Fund Development
Classification/FLSA Status: Regular Full-time/Exempt
LOCATION: Grand Rapids Service Center
GRADE: 8
POSITION SUMMARY: The MarCom Manager raises awareness and strengthens the Girl Scout brand by
creating best-in-class designs for all communication channels. She/he works collaboratively with all levels of
staff as well as outside agencies to plan, execute, complete and follow up on multiple overlapping projects and
initiatives. The MarCom Manager works in a fast-paced, project- and results-oriented environment providing
excellent interpersonal skills, creativity and enthusiasm.
Essential Duties and Responsibilities:
1. Promote a consistent, recognizable and positive Girl Scout image.
2. Create and oversee content and manage social media platforms to enhance brand identity, promote
council offerings and grow online fans/followers.
3. Respond promptly to staff requests to upload documents and update content on council websites, social
media sties and blogs; ensure all sites are current and accurate.
4. Track GS social media mentions while promptly alert management of potentially sensitive postings and
advise GSMISTS on emerging social media platforms and their relevancy and potential impact to the
council’s mission and vision.
5. Create graphics and written content for internal and external print and electronic communications, council
website and social media sites.
6. Implement and manage an internal communication strategy including writing and distributing enewsletters.
7. Work collaboratively in support of events, fund development, camp/facilities and membership.
8. Create, maintain and monitor marketing campaigns including working with external consultants.
9. Maintain MarCom project calendars and assist with vendor relations, including administrative tasks related
to department projects.
10. Complete projects professionally, on time and within budget.
11. Ensure that diversity and pluralism are embraced and incorporated in to the work of the council.
12. Other related duties as assigned.
Requirements:
1. Adherence to Girl Scouts of Michigan Shore to Shore policies and procedures
2. Registration as a member of Girl Scouts of the USA
3. Willingness to work a flexible schedule including evenings and weekends
4. Willingness to travel as job requires
5. Capability to provide own transportation and maintain valid operator license

Qualifications:
1. Bachelor’s degree in related field (marketing, advertising, public relations or journalism) with five years
experience in those fields at a progressive nonprofit and/or private organization required.
2. Ability to quickly grasp the landscape within an organization, to exhibit passion for working with Girl Scouts
and the nonprofit environment and to show expertise using various communication vehicles that engage
girls, volunteers, parents, donors and the community.
3. Willingness to accept and promote the benefits and principles of the Girl Scout Movement.
4. Understanding and proficiency with graphic design (Adobe Creative Suite and Microsoft Publisher
software) and digital assets, advertising, media buying, direct mail, print production and social media.
5. Content Management System (CMS) skills, social media acumen and advanced skills with Constant
Contact.
6. Ability to build and gain agreement on creative initiatives and direction within a team environment.
7. Demonstrated ability and sensitivity working with youth and persons of diverse backgrounds, cultures,
lifestyles.
8. Ability to work effectively with individuals (staff and volunteers) regardless of age, race, disability, religion,
ethnicity or socioeconomic background.
9. An organized and professional manner.
10. Strong written, oral, customer service and interpersonal communication skills, including public speaking
and networking skills with the ability to communicate clearly, diplomatically and effectively required.
11. Diverse and proven experience in communications, marketing, journalism advertising and public relations.
12. Demonstrated ability to develop and manage budgets.
13. Fundraising, donor relations, event planning and promotional experience a plus.
14. Ability to plan, organize and implement a multi-faceted workload, handle pressure and meet
organizational deadlines and goals.
15. Bilingual (English/Spanish) candidates encouraged to apply.

To apply for this position, submit a cover letter and resume or an Application for Employment to
Girl Scouts of Michigan Shore to Shore, Attn: Human Resources, via
E-mail hr@gsmists.org, fax (616) 784-8187, or mail 3275 Walker Avenue NW, Grand Rapids, MI 49544
GSMISTS is an Equal Employment Opportunity and Affirmative Action Employer.

